
Digital Footprint and Privacy

Theme 3: Communication and Sharing 
Information



Maker2Entrepreneur (M2E)

We will begin shortly……….



Turn on your camera if . . .



Turn on your camera if . . .  

you have been tagged in photos or 
stories without permission



Turn on your camera if . . .  

you have been tagged in photos or 
stories without permission



Turn on your camera if . . .  

you have tagged people without their 
permission



Turn on your camera if . . .  

you have posted or shared something 
that you regretted later



Turn on your camera if . . .  

you have judged people based on their 
social media profiles



Turn on your camera if . . .  

you have judged people based on their 
social media profiles



Turn on your camera if . . .  

you would be comfortable to reveal your 
online activities from the past year



Is digital privacy different from real life 
privacy?



Think of ways how access to below 
could lead to undesirable outcomes

● Contacts list
● Browsing history
● Location
● Messages
● Photos
● Interests



http://www.youtube.com/watch?v=85mu9PLWCuI


Circle of Viewpoints



Circle of Viewpoints
Let’s think about Online Privacy from the viewpoint of any 
two below:

● A carefree teenager
● A careless adult
● Someone aware of privacy issues
● Someone whose privacy has been breached
● Someone encroaching on the privacy of others



Circle of Viewpoints
I am thinking of online privacy from the viewpoint of ... 
the viewpoint you’ve chosen

I think ... describe the topic from your viewpoint. Be an 
actor—take on the character of your viewpoint

A question I have from this viewpoint is ... ask a question 
from this viewpoint



What do you understand by digital 
footprint?



Some risks from digital footprint

● Social media targeting

● Ad targeting

● Security reasons

● Identity theft 

● Legal problems



Source: Psychological Targeting: What Your Digital Footprints Reveal 
About You | Sandra Matz | TEDxChicago
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Source: Private traits and attributes are predictable from digital records of human 
behavior - Michal Kosinski, David Stillwell, and Thore Graepel
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http://www.youtube.com/watch?v=Q91nvbJSmS4


Compass Points



Compass Points
1. E = Excited 
What excites you about this information? What’s the upside?

2. W = Worrisome
What do you find worrisome about this information? What’s the downside?

3. N = Need to Know
What else do you need to know or find out about this information? What additional 
information would help you to evaluate things?

4. S = Stance or Suggestion for Moving Forward
What is your current stance or opinion on the information? How might you move 
forward in your evaluation of this information?



I used to think  ________

And I now think ______




